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 Basic information 
about the mark 

EVOCERT 

 

Name of the mark  

The owner of the mark is the Certification Body named 

EVOCERT Sp. z o.o., registered at 64-902 Piła, Poland, str. 
dr Franciszka Witaszka 6. 

Owner of the mark 

The mark is intended for the visual identification of the 

EVOCERT brand, and is used in: 

• advertising materials, 

• corporate documents, 
• products and websites, 

• technical documentation, 
• certification systems and programs, 

• mobile and web applications. 

Purpose of the mark 

 Graphic description 

and color scheme of 

the mark 

The EVOCERT mark consists of a graphic symbol and text 

in a defined typography. 

 

Graphic symbol: 

The symbol is composed of two semicircles placed at the 

top and bottom of the mark, forming shapes reminiscent 

of the letter "C". Both semicircles are connected by the 
inscription “EVOCERT”. The entire composition symbolizes 

continuity and the sustainable development of Clients, 
supported by the activities of the EVOCERT Certification 

Body. 

Constituent elements 
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 Text: 

The inscription “EVOCERT” is placed centrally in the space 

between the two semicircles. 

The symbol and the text together form a minimalist, 

modern mark that reflects professionalism and an 
environmentally conscious approach. 

Mark 
 

 
 

Basic color scheme 

The primary version of the 
mark is the logotype in the 
color CMYK 87, 0, 87, 52 
on a white background. 

Kolorystyka: 

In its primary version, the mark features a green symbol 

and inscription placed on a white background: 

 

 

 

The color scheme of the mark should be preserved in 

every application version. 

Color scheme: black 

and white l 

In the monochromatic version, the entire mark may be 

presented in black and white in cases where color printing 

is not possible or cannot ensure a clear presentation: 

• black symbol and inscription on a white 

background, 
• white symbol and inscription on a black 

background. 

 

 

  

 

 

 

 

Green color 
CMYK: 87, 0, 87, 52 
RGB: 16, 122, 16 
HEX: 107a10 
PANTONE: 2273C 

 

White background color 
CMYK: 0, 0, 0, 0 
RGB: 255, 255, 255 
HEX: #ffffff 
PANTONE: - 

 

Black color 
CMYK: 0, 0, 0, 100 
RGB: 0, 0, 0 
HEX: #000000 
PANTONE: Black 6C 

 

White background color  
CMYK: 0, 0, 0, 0 
RGB: 255, 255, 255 
HEX: #ffffff 
PANTONE: - 
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 Graphic description 

and color scheme of 
the mark 

Neutral shades: 

Neutral colors perfectly balance the intense green. 

White 

 
Use: background, negative space. 

Gray 

 
Use: text, subtle background. 

Drak gray (Graphite) 

 
Use: text, outlines. 

Recommended color 

scheme for materials 

using the logo 

 
 

Harmonizing colors: 

These colors create a coherent, calm, and natural effect, 

complementing the green. 

Light green (lime): 

 
Use: accents, background, or complementary elements. 

Olive: 

 
Use: printing on eco-friendly paper materials, natural style. 

Beige: 

 
Use: neutral background, elegant style. 

 

 

 

CMYK: 0, 0, 0, 85; RGB: 38, 38, 38 

CMYK: 0, 0, 0, 50; RGB: 128, 128, 128 

CMYK: 0, 0, 0, 0; RGB: 255, 255, 255 
 

CMYK: 8, 10, 20, 0; RGB: 235, 230, 204 

CMYK: 64, 32, 100, 20; RGB: 73, 139, 0 

CMYK: 50, 0, 70, 0; RGB: 128, 255, 54 
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Graphic description 
and color scheme of 

the mark 

 

Recommended color 

scheme for materials 

using the logo 

Contrasting colors: 

Te kolory dodają dynamiki i przyciągają uwagę. 
Orange 

 
Use: CTA buttons, headings. 

Yellow 

 

Use: accents, background for green text. 

Light blue 

 

Use: background or text in a friendly style. 

  

Typography Typography: 

Modern, sans-serif, slightly rounded typeface that gives 

the mark a professional and approachable character. 

Font: 

The name contained within the mark was constructed 

using the “Tahoma” font. 

Letter size: 

The height-to-width ratio of the word “EVOCERT” was 

adjusted to 1 : 5 in order to achieve the correct 
proportion of the inscription to the width of the entire 

graphic symbol and to maintain visual harmony. 

Details of the dimensional proportions within the mark are 

presented in the section “Structure and construction of 

the mark.””. 
 
 
 

CMYK: 30, 0, 0, 0; RGB: 179, 255, 255 

CMYK: 0, 0, 100, 0; RGB: 255, 255, 0 

CMYK: 0, 60, 100, 0; RGB: 255, 102, 0 
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 Graphic description 
and color scheme of 

the mark 

Proportions and construction: 

 

Structure and 

construction of the 

mark 

 

 

The mark has been 
designed with a 1:1 
proportion, which makes 
its form symmetrical and 
versatile in use. Its 
construction is based on 
simple geometric shapes, 
facilitating reproduction in 
various resolutions and 
formats. 
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Graphic description 
and color scheme of 

the mark  

 

Modular grid 
 

Grid size with the logo’s 
clear space: 7 modules 
(horizontal) × 7 modules 
(vertical) 

Grid size without the logo’s 
clear space: 5 modules 
(horizontal) × 5 modules 
(vertical) 

 

 

 

Clear space 
The clear space is the area 
surrounding the logo, in 
which no other graphic 

elements or text should 
appear. The minimum 
distance is defined by the 
height of the letter “E” in 
the wordmark EVOCERT. 
Around the mark, a free 
space equal to at least the 
height of the letter “E” 
from the word “EVOCERT” 
must be maintained. The 
clear space — that is, the 
distance between the mark 
and the edge of the field 
on which it is placed — is 
illustrated in the adjacent 
diagram. 
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 Rules for the use of 
the mark 

Minimum sizes: 

- Print: The minimum width of the logo is 10 mm. 

- Screen: The minimum width is 100 px. 

Minimum sizes 

 
 

The EVOCERT logo must always remain in its original 

form. It is not permitted to: 

• alter the proportions of the elements, 

• apply colors other than those specified, 
• use effects such as shadows, gradients, or 

animations, 
• place the mark on a background that 

compromises its legibility, 

• change the color of the symbol or the inscription, 
• scale the logo in a non-proportional manner, 

• add shadows, 3D effects, or other stylizations, 
• rotate the logo or modify the arrangement of its 

elements. 

Prohibited 

modifications 
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Rules for the use of 
the mark 

 

Examples of 

application 
Printed materials: 

• business cards: presentation of the logo on a 

standard business card, 
• letterhead: logo placed in the upper right corner, 

maintaining the required clear space, 

• promotional materials (leaflets, catalogues), 
• certificates and diplomas. 

Digital media: 

• websites, 

• mobile applications, 
• social media profiles, 

• email footer: logo in its primary version with 

additional company contact information. 

Products: 

• product marking, 
• packaging, 

• labels. 

Large-format advertising: 

• billboards, 

• banners, 
• vehicle advertising. 

Contact E-mail: [kontakt@evocert.com] 

Phone: (+48) 667 003 101 

  

  

  

  

  

Issue Issue no. 1 of Logo Usage Guidelines of 01.01.2025 

 
 


